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The Fresh Roast

Java & Joe
firaste the Pleasure®

Java & Joe is officially open for business for Fall 2009. Ouy
new team i s ready to serve| yo
mission statement was rewritten to reflect the new spirit at|Java

& Joe:

AnOur passion at Java
professionally furnish the finest and freshest
roast coffees andcoffee related goods th
world has to offer. Our professionalism i
driven by SERVICE to our partners, to the
community, and to th e

Our Coffee \

There are two main species of bean, Arabica and Robustd. We
use the Arabica species. Arabica grows at higher altitudes)
1000 to 2000 meters above sea level. While it has a lower
yield and less caffeine, it is widely recognized to be superior to
Robusta. Arabica accounts for about 70% of world production.
Arabica has a delicate acidic flavor, a refined aroma and 3
caramel aftertaste. The aroma develops from a series of
chemical reactions as the bean is roasted. In its green fori, the
bean has virtually no aroma. The higher the altitude the cqffee
is grown, the better the quality. Other influences on coffee
quality include: latitude, soil conditions, climate, growing
practices, processing, correct storage, and transport.
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Human Resources

hool

Purchasing

Kathryn Streff I'min the Sherri Gisseler | am in the
International Business Practice Firnp | Administrative Profession program
class because I'm working on getting | at WCTC. | will graduate in May
my Entrepreneurship certificate. 2010. | have a technical diploma
Being in this class gives me a bette for Office Technology Assistant,
understanding on how to run my own |thatl received in December 2008.
business. | really enjoy being in this
class.
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